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Confidence in tourism sector is 
gradually picking up 
 
Even though there is still a long road ahead, 
preliminary results through August indicate that 
the decline in international tourism may have 
bottomed out. International arrivals in the two 
high season months of July and August declined by 
an estimated 3% compared to the same months 
last year, following decreases of 7% in June, 11% 
in May and 10% in the first quarter. Many 
individual destinations, particularly in Asia, 
Europe and the Middle East, show a similar 
pattern of a gradual pick-up. 
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Source: World Tourism Organization (UNWTO) ©
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 UNWTO's Panel of Tourism Experts confirms 
this relative improvement. The Panel members 
worldwide, regularly surveyed since 2003, are 
notably more confident now than four months ago. 
Their evaluation of the period May-August was up 
16 points on the one for January-April to 73, while 
their call on the prospects for the period 
September-December was up 24 points to 92, 
compared with that expressed in June for the 
period May-August. 
 For the eight months to August, international 
tourism demand declined by 7% compared to the 
same period of last year. If the current trend is 
sustained through the remainder of the year, full-
year results are expected to show a decline in 
arrivals of between 4% and 6%.  
(Continued on page 5) 
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UNWTO Panel of Tourism Experts 
Regaining confidence after two periods at a 
historic low 
 

The assessment of tourism prospects by UNWTO’s Panel 
of Experts unarguably indicates a gradual improvement in 
market conditions. In the May survey, a clear majority of 
Panel Members (62%) considered prospects for the coming 
four-month period, May-August, as 'worse' or 'much 
worse'. In the latest survey, however, when asked about 
their outlook for the period September-December, the 
percentage of Panel Members with a negative outlook has 
decreased from 62% to 42%, while for 30% prospects are 
'equal' and for 28% they are 'better' or 'much better'. 
(Continued on page 15) 
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The UNWTO World Tourism Barometer is a publication of the 
World Tourism Organization (UNWTO). By monitoring short-term 
tourism trends on a regular basis, UNWTO aims to provide all 
those involved directly or indirectly in tourism with adequate up-
to-date statistics and analysis in a timely fashion. 
 The UNWTO World Tourism Barometer is published three 
times a year (in January, June and October). Each issue contains 
three regular sections: an overview of short-term tourism data 
from destination and generating countries and air transport; the 
results of the latest survey among the UNWTO Panel of Tourism 
Experts, providing an evaluation of and prospects for short-term 
tourism performance; and selected economic data relevant for 
tourism. The objective for future editions of the UNWTO World 
Tourism Barometer will be to broaden its scope and improve 
coverage gradually over time. 
 The UNWTO World Tourism Barometer is prepared by 
UNWTO’s Market Trends, Competitiveness and Trade in Tourism 
Services Section, with the collaboration of consultants, Nancy 
Cockerell and David Stevens. The UNWTO Secretariat wishes to 
express its sincere gratitude to all those who have participated in 
the elaboration of the UNWTO World Tourism Barometer, in 
particular all institutions that supplied data, and to the members 
of the UNWTO Panel of Tourism Experts for their valuable 
contributions. 
 For more information on the UNWTO World Tourism 
Barometer, including copies of previous issues, please refer to 
the Facts & Figures section on the UNWTO website at 
<www.unwto.org/facts/menu.html>. 
 We welcome your comments and suggestions at 
<barom@unwto.org>, tel +34 915678206 / fax +34 915678217.
 

Explanation of abbreviations and signs used 
 
* = provisional figure or data 
.. = figure or data not (yet) available 
| : change of series 
mn: million (1,000,000) 
bn:  billion (1,000,000,000) 
 
Q1:  January, February, March 
Q2:  April, May, June 
Q3:  July, August, September 
Q4:  October, November, December 
 
T1:  January, February, March, April 
T2:  May, June, July, August 
T3:  September, October, November, December 
 
YTD: Year to date, variation of months with data available compared with the 
same period of the previous year. The (sub)regional totals are approximations 
for the whole (sub)region based on trends for the countries with data available. 
 
Series International Tourist Arrivals 
TF: International tourist arrivals at frontiers (excluding same-day visitors); 
VF: International visitor arrivals at frontiers (tourists and same-day visitors); 
THS: International tourist arrivals at hotels and similar establishments; 
TCE: International tourist arrivals at collective tourism establishments; 
NHS: Nights of international tourists in hotels and similar establishments; 
NCE: Nights of international tourists in collective tourism establishments. 
 
Series International Tourism Receipts and Expenditure 
All percentages are derived from non-seasonally adjusted series in local 
currencies, unless otherwise indicated: $: US$; €: euro; sa: seasonally adjusted 
series. 
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UNWTO World Tourism Barometer, October 2009 
Quick overview of key trends 
 

International tourism January-August 2009 
• Worldwide, international tourist arrivals declined by 7% 

between January and August 2009.  
• The downward trend which began in September last year 

may have started to bottom out. Arrivals in the two high 
season months of July and August declined by 3%, 
compared to a decrease of 8% in the first half of the year. 
Data available for September points to a continuation of 
this trend.  

• Year-to-August growth was negative in all world regions 
except for Africa, which bucked the global trend. Europe, 
the Middle East and the Americas were the hardest hit. 
- In Europe (-8%), destinations in Central and Eastern Europe (-11%) were the most affected, but results for all other 

subregions were close to the average. 
- Asia and the Pacific (-5%) shows the clearest signs of improvement, with growth turning positive in August.  
- In the Americas (-7%) there are still no clear signs of a reversal in the current decline. Growth continued to be 

negative during the second quarter as well as in the months of July and August. South America shows the best 
performance so far (-1%), but the decline accelerated in July and August.  

- The Middle East (-8%), though still well down after the rapid growth seen in previous years, has seen a significant 
reversal of trends in recent months, with growth turning positive between June and September. 

- Africa’s growth (+4%) was especially positive given the current difficult environment. 
• Despite the overall decline, several destinations worldwide reported encouraging results for the first eight months of 2009. 

These were Morocco, Kenya, Rwanda, South Africa, Swaziland, Cuba, Jamaica, Honduras, Nicaragua, Chile, Colombia, 
Guyana, Uruguay, the Republic of Korea, Taiwan (pr. of China), Indonesia, Malaysia, Myanmar, several Pacific Islands, 
Iceland, Sweden, Hungary, FYR of Macedonia, Serbia, Turkey, Bahrain, Jordan, Lebanon and Syria. 

• Receipts from international tourism are estimated to have contracted in real terms by 9% to 10% in the first six months of 
2009, i.e. 1 to 2 percentage points more than the decline in international arrivals in the same period of the year (-8%).  

• Still, there were nine destinations worldwide which managed to see growth in receipts from international tourism during 
the first half of 2009 despite the adverse environment. Among these, it is worth noting the positive results of Australia, 
Hungary, Sweden, the Republic of Korea and Taiwan (pr. of China). 

• The shallow recovery in the air transport sector in recent months is confirmed by data from IATA and various regional air 
transport associations. According to IATA, September 2009 was the first month with a slight increase (+0.3%) in 
passenger traffic after a year of declines. Overall, worldwide passenger traffic through August was 5% down, while 
capacity declined by 3%, leaving load factors at 75.0%, down from 75.8% for full year 2008. 

• Meanwhile, global airline capacity is showing positive growth for the third consecutive month in October, according to 
OAG. Capacity on domestic and international flights by full-service as well as low-cost airlines is estimated to have shown 
growth of just over 1% in October 2009 as compared to last year, following September’s growth of 1.5% and a very slight 
increase in August. 

• Hotel performance data for the first eight months, as analysed by Deloitte based on data reported by STR Global, shows 
that overall occupancy rates in the year-to-August was down in all regions, but to a higher extent in Asia Pacific and in the 
Middle East (-8 percentage points each). 

• The UNWTO Confidence Index is also improving after two periods at a historic low. The over 330 members of the 
UNWTO Panel of Experts gave the period May-August 2009 an overall ‘evaluation’ of 73 – up 16 points on the January-
April period. 

UNWTO Panel of Tourism Experts

Source: World Tourism Organization (UNWTO) ©
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Prospects for the full year 2009 
• Latest tourism and economic data confirms UNWTO's 

forecast of a decrease of around 5% in international tourist 
arrivals for the full year 2009. 

• Though the unfavourable economic conditions are 
expected to continue affecting tourism demand, the rates of 
decline are easing, and are expected to continue doing so 
during the remainder of the year. 

• This gradual improvement is again confirmed by the 
UNWTO Panel of Experts. The overall score for the 
‘prospects’ for the period September-December 2009 has 
increased to 92 points – up 24 points compared with the 
prospects expressed in June for the period May-August 
2009. 

• Growth is still expected to be negative in all regions, except 
for Africa. Though various subregions might return to 
positive results in the last months of 2009, this will not be 
enough to compensate for the losses felt so far. 

• Given the high level of correlation between arrivals’ and receipts’ growth, and considering the projected decline of 4% to 
6% in international tourist arrivals, receipts are expected to decrease by 6% to 8% for the whole of 2009. 

 
Outlook for 2010 
• UNWTO’s initial forecast for the coming year indicates that international tourist arrivals are likely to witness a moderate 

recovery of 1% to 3% in 2010. 
• Asia will show the strongest rebound, while Europe and the Americas will probably take longer to recover. Africa is 

expected to continue in positive territory as in 2009, with an extra boost for South Africa from the FIFA World Cup. Growth 
is expected to return to the Middle East. 

• This outlook reflects the gradual improvement of 
international tourism figures in recent months as well as the 
better-than-expected economic indicators in some major 
source markets. 

• Still, 2010 will be a difficult year as the pace of recovery is 
expected to be modest. IMF projects economic growth 
worldwide at 3.1%, but still fairly sluggish for advanced 
economies (+1.3%) and stronger for emerging ones 
(+5.1%). Unemployment has been rising fast, and is set to 
continue to do so during next year. Stimulus measures are 
likely to be phased out and in many advanced economies 
potential increases in taxation may put extra pressure on 
household budgets. Another factor of uncertainty is the 
evolution of the A(H1N1) influenza pandemic.  

• On the positive side, consumer confidence is showing 
signs of picking up, and interest rates and inflation are 
expected to remain at low levels.  

International Tourist Arrivals, World
(% change over same period of the previous year)

Source: World Tourism Organization (UNWTO) ©
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Inbound Tourism: short-term trends 2009 
 

World 
 
(Continued from page 1) 
 In absolute terms, the number of international tourist 
arrivals worldwide is estimated to have reached 600 
million between January and August 2009, down from 643 
million in the same period of 2008. The 2009 level is 
currently between the 617 million of 2007 and 578 million 
of 2006. The first eight months of the year generally 
account for roughly 69% of the total annual number. 
 In relative terms the decline in international tourism 
demand through the first eight months of 2009 equals 7%. 
Monthly declines eased in July and August (to -3%) and 
data already available for September points to a 
continuation of this trend. Still, whatever Q4 brings in 
terms of good news, it is practically certain that the final 
count for the year will be below the magic 900 million 
mark, taking world arrivals back to pre-2007 levels. 
 On a positive note, Africa has continued to post good 
results through the year to date (+4%). The Middle East  
(-8%) has posted positive growth since June, partly setting 
off the large decreases in the first five months. And Asia 
and the Pacific (-5%) – and particularly South-East Asia – 
now looks as though it will succeed in achieving positive 
growth in the coming months of the year, thanks to the first 
clear signs of a sustained recovery in August (+3.5%) and 
September, although the growth is likely to be modest. 

 In Europe and the Americas results remain sluggish. 
With a few minor exceptions (mainly in Western Europe), 
European countries (-8% in the first eight months) have 
shown no real improvement since the middle of the year, 
and any growth that comes in the last four months of 2009 
will be from the low base recorded in the second half of 
2008. The same can be said for the Americas, which is 
down 7% over January-August 2008, with monthly 6% 
declines in July and August reflecting little overall change. 
 In the first eight months of 2009, the world’s tourism 
industry was faced with a large number of challenges, led 
by the global economic crisis, the credit crunch and rising 
 

International Tourist Arrivals, monthly evolution  
World (million)

Source: World Tourism Organization (UNWTO) ©
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International Tourist Arrivals by (Sub)region
Full year Share Change Monthly or quarterly data series (% change over same period of the previous year)

2007 2008 2008 07/06 08/07 2009* 2008

(million) (%) (%) YTD Q1 Q2 Q3 Jan Feb Mar Apr May Jun Jul Aug Sep Q1 Q2 Q3 Q4

World 904 922 100 6.1 2.0 -6.7 -10.3 -6.6 -7.6 -10.1 -12.8 -1.1 -10.6 -7.3 -3.3 -3.4 8.5 4.0 -0.5 -2.3

Europe 486.8 488.5 53.0 4.1 0.4 -8.0 -13.4 -7.7 -7.5 -13.4 -18.0 -1.5 -11.8 -8.3 -4.0 -5.1 6.8 2.2 -0.9 -4.2

Northern Europe 58.1 57.0 6.2 2.8 -2.0 -8.3 -13.2 -6.9 -8.7 -17.1 -13.6 -1.7 -14.5 -3.7 -4.5 -7.7 7.5 0.2 -4.3 -8.9
Western Europe 153.8 152.4 16.5 3.5 -0.9 -7.4 -14.0 -6.9 -2.1 -13.1 -23.1 1.3 -12.3 -7.8 -2.3 -2.3 7.4 -1.8 -3.4 -3.3
Central/Eastern Europe 96.6 99.6 10.8 5.6 3.1 -10.6 -13.7 -10.0 -12.7 -14.3 -14.2 -8.4 -11.2 -10.4 -8.4 -8.7 5.4 5.3 4.0 -3.8
Southern/Mediter. Eu. 178.2 179.6 19.5 4.3 0.8 -7.1 -12.7 -7.3 -8.9 -11.5 -16.1 0.6 -11.0 -9.0 -3.1 -4.8 6.7 4.5 -0.3 -3.4

Asia and the Pacific 182.0 184.1 20.0 9.6 1.2 -5.3 -7.5 -6.0 -5.1 -10.6 -6.9 -0.7 -10.0 -7.4 -5.2 3.5 8.3 3.4 -1.9 -4.4

North-East Asia 101.0 101.0 11.0 9.8 -0.1 -5.7 -7.5 -7.3 -0.6 -4.7 -9.7 -8.2 -0.2 -11.6 -10.7 -6.9 5.8 -0.7 9.7 1.7 -4.6 -5.5
South-East Asia 59.7 61.7 6.7 12.3 3.5 -4.3 -6.5 -4.5 4.1 -3.9 -12.3 -3.4 -2.1 -8.6 -2.9 -2.7 1.8 15.3 7.3 7.1 2.7 -2.9
Oceania 11.2 11.1 1.2 1.7 -1.0 -4.8 -5.8 -3.3 -1.9 -8.5 -6.6 4.5 -5.1 -9.8 -7.8 -2.0 1.7 -1.3 -1.9 -2.5
South Asia 10.1 10.3 1.1 2.6 2.1 -8.0 -14.1 -3.5 -2.2 -17.3 -11.2 -13.5 -2.9 -6.3 -1.7 0.2 -5.1 -2.0 8.8 4.9 1.4 -3.9

Americas 142.9 147.1 16.0 5.2 2.9 -6.7 -6.6 -7.1 -1.3 -4.8 -12.6 2.7 -11.9 -11.4 -6.3 -6.4 9.6 3.4 1.7 -2.3
North America 95.3 97.8 10.6 5.2 2.6 -8.2 -7.7 -9.6 -1.9 -4.9 -14.4 2.4 -15.6 -14.1 -7.1 -7.1 9.9 3.6 1.3 -2.8
Caribbean 19.8 20.2 2.2 1.6 2.1 -5.0 -7.6 -3.2 -3.4 -6.7 -11.7 -2.6 -3.0 -4.2 -2.2 -4.1 8.8 2.6 -1.8 -2.7
Central America 7.8 8.3 0.9 12.0 7.0 -6.2 -4.6 -8.4 4.5 -6.3 -11.9 2.4 -13.9 -13.8 -7.9 -3.5 13.8 8.6 4.1 1.6
South America 20.1 20.8 2.3 6.5 3.6 -1.3 -2.5 3.9 0.2 -2.4 -6.0 11.2 1.6 -1.2 -5.0 -5.3 7.9 1.0 6.2 -1.5

Africa 45.3 46.9 5.1 9.0 3.6 3.8 1.7 6.5 5.2 3.0 -2.7 11.6 4.6 3.6 5.7 0.2 4.9 3.2 -0.5 2.8

North Africa 16.3 17.2 1.9 8.5 4.9 1.4 2.2 7.2 -1.9 5.3 5.2 -2.5 16.6 4.6 2.3 4.7 -13.5 5.4 9.6 8.0 0.6 6.1
Subsaharan Africa 28.9 29.8 3.2 9.4 2.9 5.4 1.4 6.1 5.2 2.1 -2.8 8.9 4.6 4.6 6.8 14.0 3.1 0.5 -1.6 1.4

Middle East 46.6 55.1 6.0 14.0 18.2 -7.6 -18.0 -6.9 4.9 -35.0 -10.0 -4.1 -15.7 -8.7 7.3 11.0 1.6 1.9 21.1 33.5 3.0 17.1

Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO October 2009)  
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unemployment – not to mention the influenza pandemic 
and the usual round of political tensions and natural 
disasters. Seldom in recorded tourism history has the 
industry had to contend with so many different issues at the 
same time. And these in turn brought added problems and 
challenges – such as new travel advisories due to 
A(H1N1), increased security and visa restrictions, and a 
wealth of new (and, in some cases, unreasonable) taxes. 
 In many countries, government stimulus packages 
helped to ease the burden – either directly or indirectly 
supporting the travel and tourism industry – but these were 
by no means as widespread as the industry would have 
hoped. And, in some countries, additional tax burdens were 
placed on travel and tourism in an effort to help refill 
depleted treasury coffers. 
 As has been widely reported, business travel demand 
has been much more seriously affected than leisure travel 
through the downturn as many companies have retrenched, 
battening down the hatches in preparation for the prospect 
of a long period of difficulties. In the leisure travel sector, 
main annual vacations have held up better than expected, 
although people have generally chosen destinations closer 
to home – including domestic trips – but secondary short 
breaks have tended to be sacrificed. As a result, low-cost 
carriers and legacy airlines have reduced capacity on 
unprofitable routes, even suspending flights to some 
destinations. 
 
Detailed results for arrivals and receipts by country are 
included in the ‘Regions’ section (pages 18-35). 
 

Prospects 
 
The end of the recession in a number of key markets is 
welcome news. But just as it does not mean a restoration of 
pre-crisis levels of economic activity, a sudden sharp 
recovery in demand is highly unlikely. Unemployment, as 
a lagging indicator, is still expected to increase in many 

countries this year and throughout 2010, and the 
unnaturally low interest rates that are currently helping to 
reduce the impact on household disposable incomes surely 
cannot be sustained for long. 
 Similarly, tax burdens will rise as many governments 
face pressure to balance public accounts. And, while the 
reduced airline capacity has resulted in higher seat load 
factors on many routes and regional networks, yield has 
generally plummeted, taking the air transport industry even 
further into debt. Airfares will inevitably rise – even with-
out taking account of the proposed taxes and the rebound 
in oil prices – and there is little analysis as yet with regard 
to the elasticity of demand if, or when, prices rise. 
 Another cloud remaining on the horizon is the 
A(H1N1) influenza virus. Admittedly, it has not hit as hard, 
or caused as much damage, as initially expected. But we 
are not out of the woods yet. Although still relatively mild, 
the number of cases of A(H1N1) flu has increased rapidly 
in some Northern Hemisphere countries in recent weeks, 
suggesting that there is still a risk that large numbers of 
people will be affected, affecting travel and tourism 
demand as well as business continuity. 
 For the time being, there are fairly wide differences of 
opinion among UNWTO’s Panel of Experts as to how 
2009 and 2010 will pan out. Confidence levels have 
certainly risen since the last survey was carried out four 
months ago, but any signs of optimism are cautious, to say 
the least. The general consensus among the experts is that 
long-haul travel will continue to suffer more than short-
haul – primarily because of fuel’s much higher share of 
costs in the overall price of a long-haul trip, but also 
because of unfavourable exchange rates for many source 
markets and the uncertainties still surrounding the 
economic outlook and the A(H1N1) pandemic. 
 The price of oil does not in itself appear to be a major 
concern at the moment. Crude prices tumbled from record 
highs above US$ 147 in July 2008 to around US$ 30 in 
December last year on falling demand due to the

 
International Tourist Arrivals (% change over same period of the previous year)

Source: World Tourism Organization (UNWTO) ©
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recession. They have since clawed back ground on 
mounting hopes of global economic recovery and are now 
hanging around the US$ 80 mark – still far too high to 
make it easy for airlines to be profitable. But fragile global 
demand and oversupply mean that the market is not 
expected to be able to sustain prices above US$ 80– at 
least in the short to medium term. 
 In addition to China and India, which seem to have 
kept outbound travel growing through the recession, most 
leading emerging and developed markets are forecast to 
improve their performance over the remaining months of 
2009. But the majority will end the year in negative 
territory, in terms of both spending and trip volume.  
 
 

Roadmap for Recovery: UNWTO’s Response to 
the Global Economic Crisis 
 
Tourism & Travel, a primary vehicle for job creation and 
economic recovery 
 
UNWTO has recently presented a Roadmap for Recovery at its 
XVIII General Assembly, held early October 2009 in Kazakhstan 
(www.unwto.org/pdf/roadmap_EN.pdf or www.unwto.org/trc). 
 
The Roadmap, which was unanimously endorsed by Members 
States, is a manifesto on how tourism and travel, one of the 
world’s biggest sources of jobs and export earnings, can be a 
primary vehicle for job creation and economic recovery. The 
document aims to show how the tourism sector can contribute to 
the ongoing actions to respond to the current crisis ‒ by creating 
jobs, promoting trade and enhancing development ‒ and to the 
long-term challenge of the transformation to a green economy. 
 
The Roadmap sets the way forward to support the global 
economy and the tourism sector through 15 strategic guidelines 
in three interrelated areas: 
 

o Resilience – supporting the sector’s immediate response 
through job retention and training, partnerships and regional 
support, innovation and the enhancement of the use of 
technology;  

o Stimulus – advocating the inclusion of tourism in general 
economic stimulus packages, namely in regards to fiscal and 
monetary measures, highlighting its capacity to contribute to 
the global objectives of job creation and economic recovery; 

o Green Economy – advancing tourism in the Green Economy 
as a sector that can deliver on smart growth, intelligent 
infrastructure and clean energy jobs. 

 

This is a call to national and world leaders as they seek to 
stimulate the global economy to place tourism and travel at the 
core of stimulus packages and the long-term green economy 
transformation. Actions are needed to boost trade promotion, 
simplify regulation, build infrastructure and rationalise taxes, 
which in turn will incite companies to invest, innovate and 
stimulate demand.  
 

This is no time to ease the support for the economic recovery. 
UNWTO’s XVIII Assembly stressed the importance of all 
measures that stimulate tourism and travel, and called for a 
moratorium on burdensome travel taxes which target tourism, 
citing in particular the UK Airport Passenger Duty. These taxes 
place a serious burden on all destinations, but particularly on 
poor countries, and undermine ongoing efforts to promote tourism 
trade by numerous economies worldwide  
 
(for information on Tourism and Economic Stimulus see 
www.unwto.org/trc/response/response.php?lang=E and for 
information on UNWTO’s response to the economic crisis see 
www.unwto.org/trc) 
 
 

Influenza A(H1N1): UNWTO’s Response  
 
As part of the preparedness efforts for a possible pandemic, 
UNWTO established some three years ago regular and active 
contacts within the United Nations system, in particular with the 
World Health Organization (WHO), the United Nations System 
Influenza Coordination (UNSIC), the International Civil Aviation 
Organization (ICAO) and the Department of Public Information of 
the UN (UNDPI). Internally, UNWTO reinforced its preparedness 
work with the establishment of a Risk and Crisis Management 
Section, which is the focal point for the coordination with the UN 
on pandemics. 
 Since the outset of the outbreak of the A(H1N1) influenza in 
April 2009, UNWTO has been actively involved in the 
coordination and communication efforts for the travel and tourism 
sector. The overall objectives of our activities were: 
o Facilitating fast and targeted communications and providing 

relevant real-time information; 
o Promoting consistent messages throughout the travel and 

tourism sector; 
o Minimising the impacts of the pandemic on the sector through 

coordination and close cooperation with Member States, 
WHO, UNSIC and TERN; and  

o Providing guidance and assistance to Member States. 
 
To meet those objectives, UNWTO engaged at three levels: 
o Inside the UN-system, UNWTO actively participated in the 

top-level coordination effort with WHO, ICAO and UNSIC to 
ensure that the views and concerns of the travel and tourism 
sector were taken into account in the decision making 
process. 

o At the Member States’ level, UNWTO immediately activated 
the Influenza Focal Point structure, which had been put in 
place as part of the Avian Flu preparedness. UNWTO 
provided the Influenza Focal Points with regular information 
updates, guidelines and common messages, and shared 
lessons learned from previous pandemic simulation 
exercises. Two review and preparation exercises took place 
for Africa, Europe and the Middle East and the Americas to 
address the current and coming challenges posed by the 
pandemic, and how to best adjust the preparations of the 
travel and tourism sector. 
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o With respect to the industry, UNWTO was in close contact 
and coordinated frequent meetings with the Tourism 
Emergency Response Network (TERN) and WHO. TERN 
consists of key global travel and tourism network 
associations, both public and private, across all sectors. The 
active coordination and communication between UNWTO, 
TERN and WHO provided an insight into the needs, views 
and concerns of the travel and tourism sector. 

 
At this particular stage, it is important to highlight that despite the 
declaration of the pandemic alert, travel restrictions are not 
recommended by WHO. Limiting travel and imposing travel 
restrictions would have very little effect on stopping the spread of 
the influenza A(H1N1) virus but would be highly disruptive to the 
global community. 
 The severity of the virus is currently considered moderate 
by WHO and measures recommended are prevention practices 
that apply in daily life, such as hand-washing and normal cough 
‘etiquette’. However, WHO has also pointed out that influenza 
viruses are well known for their instability. The further develop-
ment of the influenza A(H1N1) virus remains uncertain and the 
severity of the pandemic can change considerably over time and 
differ by location and population. Staying informed is therefore 
important. Travellers should regularly check with www.SOS.travel 
or other reliable resources for the latest updates and information 
issued by health and travel authorities as the situation evolves. 
 It is important to keep in mind that the current influenza 
pandemic is the first one for which the global community has 
extensively prepared. These preparedness efforts were reflected 
in the global response to the challenges of the outbreak over the 
last months. Although the development of the virus remains 
uncertain, we are confident that our joint work will help us avoid 
unnecessary repercussions on the travel and tourism sector. 
 
For more information see www.SOS.travel and www.unwto.org 
 
The institutions currently collaborating to face and deal with the challenges of 
the influenza A(H1N1) are: African Travel and Tourism Association (ATTA), 
Airport Council International (ACI), American Hotel and Lodging Association 
(AHLA), American Society of Travel Agents (ASTA), Asociación Latinoameri-
cana de Transporte Aéreo (ALTA), Association of Asia and Pacific Airlines 
(AAPA), Association of European Airlines (AEA), Canadian Tourism Commis-
sion (CTC), Caribbean Hotel and Tourism Association (CHTA), Caribbean 
Tourism Organization (CTO), Cruise lines International Association (CLIA), 
European Travel Commission (ETC), Federation Internationale de l'Automobile 
(FIA), International Air Transport Association (IATA), International Association of 
Amusement Parks and Attractions (IAAPA), International Civil Aviation Organi-
zation (ICAO), International Federation of Tour Operators (IFTO), International 
Hotel and Restaurant Association (IH&RA), International Shipping Federation 
(ISF), Meeting Professionals International (MPI), National Tour Association 
(NTA), Pacific Asia Travel Association (PATA), SKAL International, Tour 
Operators’ Initiative for Sustainable Tourism Development (TOI), United 
Federation of Travel Agents' Associations (UFTAA), US Travel (UST), World 
Health Organization (WHO), World Tourism Organization (UNWTO), World 
Travel Agents Associations Alliance (WTAAA), World Travel & Tourism Council 
(WTTC), World Youth Student and Educational Travel Confederation 
(WYSETC). 
 
 
 

 
UNWTO Tourism Highlights, 2009 Edition 
 
On the occasion of World Tourism Day, celebrated 
annually on 27 September, UNWTO released its 
updated overview of basic tourism facts and figures in 
its Tourism Highlights, 2009 Edition. In 2009, the 30th 
World Tourism Day has been commemorated in 
Ghana under the theme ‘Tourism – Celebrating 
Diversity’ (see www.unwto.org/wtd). 
 
 

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Tourism Highlights aims to provide a consolidated set 
of key figures and trends for international tourism in 
the year prior to its date of publication. The 2009 
Edition presents in 12 pages a snapshot of inter-
national tourism in the world for 2008 based on the 
latest available information collected from national 
sources. Trends and results are analysed for the 
world, regions and major regional destinations, with 
statistics included on international tourist arrivals and 
international tourism receipts. Furthermore, it 
provides the ranking of top tourism destinations by 
arrivals and receipts, as well as information on 
outbound tourism generating regions and a list of top 
source markets in terms of spending. 
 
Electronic copies can be downloaded free of charge 
from the Facts & Figures section of the UNWTO 
website <www.unwto.org/facts/menu.html>. 
 



UNWTO World Tourism Barometer
The UNWTO World Tourism Barometer offers a unique overview of
short-term international tourism trends. It is developed by UNWTO
with the aim to provide all those directly or indirectly involved in
tourism with adequate up-to-date statistics and analysis in a timely
fashion. Each issue contains three regular sections: an overview of
short-term tourism trends including data on international tourist
arrivals, tourism receipts and expenditure for over 100 countries
worldwide and data on air transport on major routes; a retrospective
and prospective evaluation of current tourism performance by the
members of the UNWTO Panel of Tourism Experts; and selected
economic data relevant for tourism. The UNWTO World Tourism
Barometer is updated in January, June and October.

Available in English, French and Spanish in print and PDF version 

The World Tourism Organization is a specialized agency of the United

Nations and the leading international organization in the field of tourism. It

serves as a global forum for tourism policy issues and a practical source of

tourism know-how. Its membership includes 161 countries and territories and

more than 350 Affiliate Members representing local governments, tourism

associations and private sector companies including airlines, hotel groups and

tour operators.

The easy way to order UNWTO publications:

www.unwto.org/infoshop

For further information, please contact:
UNWTO Publications Department

Tel. (34) 91 567 8100 - Fax: (34) 91 571 3733
e-mail: pub@unwto.org

Cruise Tourism – Current Situation and Trends

Over the past years, worldwide demand for cruise tourism has posted
some of the biggest gains within the tourism sector. The constant
dynamism in cruise activity, as well as the increasing number of
countries that include cruises as a key product for their tourism
development, has led to update and expand the first edition of the
UNWTO study of 2003. This new study discusses subjects like the
current supply and demand for cruises as well as its characteristics
and trends. A new element includes the relationship between
destinations and cruise lines, analysing key factors such as
legislation, promotion and the economic impact of cruises through
reference cases. It presents current trends in this industry in terms of
innovation, safety and security, and sustainability, and identifies the
major lines that will shape the sector.  

Available in Spanish, only

Price: € 70, 3 issues
(PDF version)

€ 100 (PDF and

print version)

Published: 2008
Price: € 80

The Chinese Outbound Travel Market 
with Special Insight into the Image of Europe as a
Destination 

China is one of the fastest growing outbound markets in the world.
Rising incomes and relaxation of restrictions on foreign travel led to
a growth of 22% a year in trips abroad since 2000 (34.5 million in
2006). China ranks 5th worldwide in terms of spending on
international tourism (US$ 30 billion in 2007). In 1995, the World
Tourism Organization (UNWTO) predicted that China would
generate 100 million arrivals worldwide by 2020, making it the
fourth largest market in the world (Tourism 2020 Vision). In view of
recent trends, China may reach that target well before 2020. To better
understand the structure and trends of this market is the aim of the
new ETC/UNWTO report The Chinese Outbound Travel Market with
Special Insight into the Image of Europe as a Destination. 

Available in English

Published: 2008
Price: € 75

Handbook on E-marketing for Tourism
Destinations
This handbook is the first of its kind for tourism destinations. It is a
practical ‘how-to’ manual designed to help staff at national, regional
and city tourism organisations, to improve their e-marketing skills
and manage new projects. It covers all the basics such as web design,
search engine optimisation, social networking and e-commerce, and
advices among others on how to build better content, get distribution
of it, use CRM, succeed with online PR and get into mobile
marketing. Web analytics, online research methods, and performance
measurement get full treatment and new areas like digital television
are covered. Also, it includes over 30 examples of e-marketing in
action.

Available in English

Published: 2008
Price: € 75

Handbook on Tourism Forecasting
Methodologies
Tourism demand is a complex phenomenon which can be affected by
an incredible number of different exogenous factors – economy, fuel
prices, infrastructure, natural disasters, the image of a destination,
etc. Therefore, tourism demand, in all of its different forms, is one of
the most difficult variables to foresee. Nonetheless, it gets more and
more important for destinations and private sector alike to anticipate
demand trends and use such knowledge as a basis of management
decisions and planning. This Handbook on Tourism Forecasting
Methodologies aims to be a simple guide to the complex world of
tourism forecasting. It presents the basic forecasting techniques,
their advantages and disadvantages as well as some practical
examples of such methodologies in action. It also includes a CD
where the methodologies are further explained and exemplified in an
excel file.

Available in English

Published: 2008
Price: € 45

The Indian Outbound Travel Market with Special
Insight into the Image of Europe as a Destination 

India is one of the fastest-growing outbound travel markets in the
world. Trips abroad have grown from 3.7 (1997) to 9.8 million (2007)
and international tourism expenditure has increased from US$ 1.3
(1997) to US$ 8.2 billion (2008). With more than 1.1 billion
inhabitants and GDP increasing by more than 8% every year, the
country offers enormous potential for future growth in outbound
travel. Recognizing the importance of this market, the ETC and the
UNWTO have undertaken detailed research on the Indian outbound
market. This publication covers issues such as travellers’ behaviour
and patterns – destination choice, purpose of travel, spending,
holiday activities and market segmentation, as well as the media or
internet use trends. The report also sets out recommendations on
how to best promote a destination in the Indian market.

Available in English

Published: 2009
Price: € 75

Handbook on Tourism Destination Branding 
All over, governments have become aware of tourism’s power to
boost their nation’s development and prosperity. As more tourism
destinations emerge and competition for visitors becomes more
intense, a destination’s ability to project itself on the world stage and
differentiate itself from others is ever more important. Recognizing
the value of successfully building and managing a destination’s
brand, the ETC and the UNWTO provide a useful and practical
handbook for both marketing novices and experienced destination
managers. Introduced by Simon Anholt, it offers a step-by-step guide
to the branding process accompanied by strategies for brand
management. Case studies illustrate the various concepts, present
best practices from around the world and provide fresh insight into
destination branding. It concludes with a section on evaluating brand
impact and a set of practical recommendations.

Available in English

Published: 2009
Price: € 75

The Russian Outbound Travel Market with Special
Insight into the Image of Europe as a Destination

Russia is the 9th biggest outbound travel market in the world,
generating in 2007 US$ 22 billion in spending abroad. To better
understand the structure and trends of this growing market is the aim
of this ETC/UNWTO report, which identifies key trends in the
Russian outbound travel – among others, the market size and value,
growth in trip volume and spending, purpose of trip,  destination
choice, the role of the travel trade and online distribution. In addition,
the publication provides information on government policy affecting
outbound travel, notably visa issues and traffic rights for foreign
airlines operating to/from the country. All this information is critical
to helping destinations and commercial operators plan ahead with
greater foresight, providing guidance on the short-term opportunities
and the longer-term potential for investment in this market.

Available in English

Published: 2009
Price: € 75


